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THE TOP GUN OF AIRFREIGHT ...

Here are the well deserving winners
of this year's ACW World Air Cargo
Awards ...

eturning after a six-year absence, Air

Cargo Week's World Air Cargo Awards

(WACA) saw companies from across

the globe gather in the Shanghai New

International Expo Centre to celebrate
the industry's successes.

Attendees gathered at the main stage on the
second day of air cargo China, part of transport
logisitic China, to look back on the past 12
months and salute the hard work that goes into

SCAN HERE TO RECEIVE ACW DIGITAL

JOINING FORCES IN ASIA'S ...

The Asia Pacific region has experienced
significant growth in the aviation and
logistics sectors over the past few
years. With increasing globalisation ...

ensuring a strong supply chain and successful
logistics sector.

"l always look forward to this, as | get to meet
with somanyairports, cargo companies, logistics
companies, | learn so much. Everyone who was a
nominee has done great achievements," Steven
Weathers, host of the WACA, stated.

"It was once again a pleasure to have our
awards evening organised during Air Cargo &
Transport Logistics China. This way we can give

REALIGNING DEMAND IN THE ...

The Asia-Pacific (APAC) region has long
been a driving force in the air cargo
industry, fuelled by robust economic
growth, expanding consumer ...

our well deserved winners good exposure in what
still is the largest air cargo country in the world,"
Steven Polmans, Managing Director of Air Cargo
Week, stated.

We'd like to thank all the sponsors of our
awards - Air France KLM Martianir Cargo, Awery
Aviation Software, Brussels Airport, Cologne
Airport, Euro Cargo Aviation, HACTL, Hong Kong
International Airport, NAC AERO, United Cargo
and WorldACD.

Follow Us: f X in

www.aircargoweek.com
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BOEING'S IMMERSIVE EXPERIENCE

reparing to build on the success of the

777 freighter, Boeing is demonstrating the

capabilities of their latest version, the 777-8

Freighter, through an immersive experience

at air cargo China, part of transport logistic
China.

The set-up is built to scale, replicating the contours
and dimensions of the actual aircraft. From the side
walls to the cargo handling system on the floor, every
element is meticulously designed to give the impression
of standing inside the real plane.

“It's a good tool for showing differentiators for the
777F and the 777-8F, compared to other options that
are inthe market, and we can give people an appreciation
for what it's like to work in this space,” John Perdoch,
Boeing's director of product marketing explained.

“Everybody's been on a passenger aeroplane, so
people know what that world is like but even people
that work in this industry may not be the ones loading
aeroplanes or seeing aeroplanes get loaded, so this
helps them see as close to the real thing as we can get,”
John Perdoch continued.

This allows for a comprehensive visualisation of how
cargo is managed and positioned within the aircraft,
showing how types of cargo are loaded onto the aircraft,
including standard aviation pallets, large industrial
equipment, automotive vehicles, live animals, and more.

“We've received a lot of good feedback from it. We've
had some airline customers say ‘we want this for our
training department because it's full scale and you get a
real appreciation of being in the aeroplane’."

Editor: Edward Hardy

News Reporter: Anastasiya Simsek

Director of Operations:
International Media Sales Director:
International Sales Executive:
Regional Representative
Regional Representative

Finance Manager:

Design & Production Manager:

Kim Smith
Rosa Bellanca
Zainab Khalid
Ajinkya Gurav
Kim Adam
Rachel Burns

Alex Brown

Production Supervisor: Kevin Dennis

Website Consultant: Tim Brocklehurst

Managing Director: Steven Polmans

Printed by: Snap Printing (Shang Hai)

The views and opinions expressed in this publication are not necessarily those of the
publishers. Whilst every care is taken, the publishers cannot be held legally responsible for
any errors in articles or advertisements. No part of this publication may be reproduced, stored
in a retrieval system or transmitted in any form or by electronic, mechanical, photographic

or other means without the prior consent of the publishers. USA: The publishers shall not

be liable for losses, claims, damages or expenses

/’/’ arising out of or attributed to the contents of
\‘" AZ Air Cargo Week, insofar as they are based on
O @, information, presentations, reports or data that
INTERNATIONAL A a .
\QQ?' have been publicly disseminated, furnished or

otherwise communicated to Air Cargo Week.

www.aircargoweek.com



04

DAILY NEWS

THE TOP GUN OF AIRFREIGHT TAKE SALUTE

Here are the well deserving winners of this year's ACW World Air Cargo Awards:

Winner:
DHL Global Forwarding

Airfreight Forwarder of the Year 2024
Sponsored by: Air France KLM Martinair
Cargo

Presented by: Bénédicte Duval , Vice
President Intercontinental Area, Air France
KLM Martinair Cargo.

Finalists: DHL Global Fowarding, DSV, Eagle
Air Agencies, Geadis, Kerry Logistics, Kuehne
+ Nagel, Scan Global Logistics.

Winner:
ECS Group

Air Cargo General Sales Agent of the
Year 2024

Sponsored by: Awery Aviation Software
Presented by: Vitaly Smilianets, Founder
& CEO & Tristan Koch, CCO, Awery Aviation
Software.

Finalists: Air Logistics Group, ATC Aviation
ECS Group, Euro Cargo Aviation, Fly Us,
Global GSA Group, Network Airline Services.

Winner:
Qatar Airways Cargo

Air Cargo Industry Marketing &
Promotional Campaign Award 2024
Sponsored by NAV AERQ

Presented by: Jerry Qian, APAC Business
development manager.

Finalists: Air France KLM Martinair Cargo,
cargo.one, CargoAi, ECS Group, Ethiopian Cargo
& Logistics Services, Qatar Airways Cargo,
Saudia Cargo.

Winner:
Swissport

Air Cargo Handling Agent of the Year
2024

Sponsored by Hong Kong International
Airport

Presented by: Irene Lau, General Manager,
Aviation Logistics (Hong Kong) (Acting), Hong
Kong International Airport.

Finalists: Aviapartner, dnata, HACTL Hong
Kong Air Cargo Terminals Ltd, Menzies Aviation,
PACTL, Swissport, WFS (SATS Group).

Winner:
Qatar Airways Cargo

Air Cargo Industry Customer Care
Award 2024

Sponsored by: Brussels Airport
Presented by: Dimitri Bettoni, Head of
Cargo, Brussels Airport Company.

Finalists: ECS Group, Ethiopian Cargo &
Logistics Services, Logimark International,
Qatar Airways Cargo, Saudia Cargo, Sri Lankan
Cargo, Webcargo.

Winner:
Qatar Airways Cargo

Cargo Airline of the Year 2024
Sponsored by Euro Cargo Aviation
Presented by: Hubert van der Laaken, CEG,
Euro Cargo Aviation.

Finalists: Air France KLM Martinair Cargo
Cathay Cargo, Challenge Group, Ethiopian
Cargo & Logistics Services, Latam Cargo
Qatar Airways Cargo, Saudia Cargo,

Sri Lankan Cargo, Turkish Cargo, United Cargo.

Winner:
Air Charter Service

Air Cargo Charter Broker of the Year
2024

Sponsored by HACTL

Presented by: Wilson Kwong, Chief
Executive, HACTL.

Finalists: ACA International, Air Charter
Service, Air Partner, Chapman Freeborn.

Winner:
Qatar Airways Cargo

Air Cargo Industry

Achievement Award 2024
Sponsored by: Cologne Bonn Airport
Presented by: Andrea Geslao, Senior
Manager, Cargo, Cologne Bonn Airpart.
Finalists: cargo.one, ECS Group, Ethiopian
Cargo & Logistics Services, Qatar Airways
Cargo, Saudia Cargo, United Cargo,
Webcargo.

www.aircargoweek.com

Winner:
Viracopos International Airport

Airport of the Year 2024

Sponsored by World ACD

Presented by: Ken de Witt Hamer, CEQ,
World ACD.

Finalists: Brussels Airport, Cologne Bonn
Airport, Dallas/Fort Worth International
Airport, Hong Kong International Airport,
Singapore Changi Airport, Vienna
International Airport, Viracopos International
Airport.

Winner:
Webcargo

Information Technology for the Air
Cargo Industry Award 2024
Sponsored by United Cargo
Presented by: Lawrence Chee, Director
of Operations — Asia Pacific, United Cargo.
Finalists: Awery, cargo.one, CargoAi,
CargaTech, Nallian, Rotate Group,
Webcargo.
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he Asia Pacific region has experienced significant growth in the avi-

ation and logistics sectars over the past few years. With increasing

globalisation and trade flows, demand for air cargo services has

surged, driving expansion in the region's freight forwarding industry.

Specifically, there has been a notable rise in e-commerce activity,
cross-border trade, and manufacturing activities, all contributing to the growth
and stability of year-round air freight demand in the Asia Pacific region. The es-
tablishment of TAMEX by Extrans Global was driven by a strategic decision to
diversify the company's service portfolio and enhance its competitiveness in
the sector.

Recognising the growing demand for airline General Sales and Service Agents
(GSSA) sector, TAMEX saw an opportunity to leverage its expertise in freight
forwarding to expand into this segment. By establishing TAMEX, Extrans Glaobal
aims to offer our customers a more comprehensive suite of services while tap-
ping into new revenue streams and strengthening our position in the market.

“The global GSA market is indeed competitive, with established players al-
ready operating in the Korean market,” Alvin Tam, Senior Vice President of
Commercial at TAM Group, said.

"However, we view this competition as an opportunity rather than a threat.
TAMEXis committed to differentiation through agility, superior service qualities,
and innovative additive solutions. By leveraging our agility, customer-centric ap-
proach, and strategic partnerships, we are confident in our ability to thrive in
this competitive landscape.

“TAM Group, our joint venture partner for TAMEX, is a renowned GSSA com-
pany based in Hong Kong. With a strong presence globally, TAM Group brings
extensive experience and a robust network to our partnership. Their expertise
in the GSSA sector complements our strengths, and we are confident that our
collaboration will drive mutual growth and success for TAMEX.

Market challenges
Fluctuation in demand, geopolitical pressures, and changing airfreight volumes
pose challenges to long-term planning in the sector by introducing uncertainty,
volatility, andrisks to business operations. GSSA providers must adopt a dynam-
ic and adaptive approach to strategic planning, incorporating scenario analysis,
risk management, and agility into decision-making processes. By staying agile,
innovative, and customer-focused, GSSAs can effectively navigate market dy-
namics, seize opportunities, and sustain growth in the face of uncertainty.
“"Geopolitical events can impact capacity by restricting access to certain
airspace or routes, thereby affecting flight schedules, cargo flows, and trans-

portation networks,” Tam stated.

“In response, GSSA providers like us, work closely with airlines to assess
route availability, adjust capacity allocations, and explore alternative transpor-
tation options to minimise disruptions and ensure timely delivery of cargo.

"By maintaining flexibility, agility, and strong partnerships, we mitigate the
impact of geopolitical events on capacity and uphold service reliability for our
customers.”

Despite flat airfreight valumes, the GSSA market is expected to remain resil-
ient and continue to grow, driven by increasing demand for specialised air cargo
services, e-commerce logistics, and pharmaceutical transportation. As compa-
nies seek more efficient and cost-effective solutions for their logistics needs,
GSSA providers like TAMEX are well-positioned to offer value-added services,
optimise capacity utilisation, and drive growth through strategic partnerships
and market expansion initiatives.

"External pressures such as inflation and conflicts can impact operations
by affecting fuel prices, currency exchange rates, and trade routes,” Tam
continued.

"These factors may lead to increased operating costs, supply chain dis-
ruptions, and changes in market dynamics, requiring GSSA providers to adapt
quickly and implement contingency plans to mitigate risks.

"TAMEX closely monitors external developments, maintains open communica-
tion with stakeholders, and adopts a proactive approach to address challenges
and safeguard operational continuity.”

Future developments

TAMEX is focused on strategically expanding its presence in South Korea as a
hub to further expand and grow its influence globally. With South Korea acting
as a global hub for its partnered airlines, TAMEX strives to provide global out-
bound solutions for major airlines interconnecting the East and West sides of
the globe.

With these goals, TAMEX hopes to provide more solutions and options to
its partners in terms of schedule stability and flexible rates. By strategically
positioning itself in South Korea, TAMEX aims to capitalise on emerging oppor-
tunities and strengthen its position as a leading GSSA provider in the region.

"TAMEX is looking at evalving in line with changing customer requirements by
prioritising agility, innovative solutions, and service excellence,” Tam outlined.

"We are investing in agile initiatives to provide flexible solutions and off-the-
table solutions for our partners to give customers with greater control over
their shipments.

www.aircargoweek.com
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sia stands as Africa’s primary trade partner, with a significant
influx of e-commerce and electronic goods from China. These
goods often pass through Hong Kong en-route to the region,
alongside pharmaceuticals primarily originating from India.
However, the existing freighter capacity between Asia
and Africa remains limited. Consequently, much of the cargo

traverses through Middle Eastern hubs ar, in certain instances, European
ones.

This scarcity of direct passenger routes between Asia and Africa further
constrains belly capacity, underscoring the necessity to expand airfreight
operations through dedicated freighters.

"Astral Aviation provides dedicated capacity on its B767F for scheduled
and adhoc charters to and from Asia-Pacific (APAC) region which accounts for
40 percent of its flights," Sanjeev Gadhia, Astral Aviation's CEO, highlighted.

“Connecting airfreight from Hong Kong and Guangzhou into Astral's Nairabi
Hub offers a reliable and efficient flow of e-commerce cargoes for Africa.”

Target market
Astral Aviation's focus is on niche markets from the APAC Region to the Middle
East and Africa, offering a combination of ad hoc and scheduled flights that
are tailor-made for e-commerce shipments.

The Boeing 767F, with a payload of between 40-50 tonnes, is an ideal
freighter for mid-sized volumes with point-to-point solutions which gives

www.aircargoweek.com
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“This is a remarkable
improvement from 2021
- mid 2022 when exports

from APAC region were at
the lowest levels following

Covid-19 and the late

resumption of exports,
especially from China”

Astral a competitive advantage.

"Astral Aviation plans to commence scheduled flights from Guangzhou to
Nairobi and Johannesburg with effect from July 2024 following the arrival
of its B767-300F, which will offer new opportunities and capacities for
airfreight from China — Africa,” Gadhia outlined.

Trending upwards

Forging interline collaborations with various airlines in Asia, notably China
Southern, Cathay Pacific, SF Express and China Airlines, Astral Aviation has
worked to promote the consolidation and distribution of cargoes destined for
Africa in various hubs.

Over the past 12 months, this has led to the carrier experiencing over 30
percent growth in the Asia Pacific Region, likely to increase by 15 percent
every year from 2025 onwards.

"This is a remarkable improvement from 2021 — mid 2022, when exports
from the APAC region were at the lowest levels following Covid-19 and the
late resumption of exports, especially from China,” Gadhia proudly stated.

www.aircargoweek.com
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lobally, Asia serves as a major manufacturing hub, with countries
like India, Vietnam, and China playing significant roles. Sri Lanka's
strategic location positions it as a crucial bridge connecting Asia
to the West, facilitating seamless movements and enhancing
connectivity between the two regions.
“Strategically positioned at our hub at Sri Lanka's Bandaranaike
International Airport, our airline benefits from access to a vast market of
approximately 4.2 billion people within an 8-hour flight radius," Chaminda Perera,
Head of Cargo at SriLankan Airlines, explained.
"This advantageous location, easily accessible by both sea and air, is in close
proximity to India and China—two of the world's largest manufacturing hubs—
providing us with a significant growth opportunity.”

Rebounding market

The Asian market, including SriLanka, has experienced considerable volatility despite
a consistent upward trend in capacity. Notably, there has been an improvement in
volumes entering Sri Lanka following the remaval of import restrictions.

"With the gradual easing of Covid-19 restrictions, there has been a consistent rise
in passenger travel demand. As a result, airline schedules have rebounded to more
than 95 percent of their pre-2019 levels.

“In terms of total air cargo movements, 65 percent of the cargo is transported
using the belly capacity of passenger aircraft. This indicates that the upswing in
passenger travel has provided substantial support to airfreight operations.

Digital drive
SriLankan Cargo has ventured into digital distribution platforms to broaden its
market reach, enhance visibility, and boost sales distribution.

“Transparency is an absolutely essential aspect in the electronic age. The demand
for real-time accessibility of information and action has increased,” Perera stated.

“It is imperative to note that this data is readily available and accessible at the
user's fingertips. Concepts such as digital distribution channels offer customers
with real-time forwarding and bookings and responses between the carrier and
customers.

“Meanwhile, approvals from authorities and clearance at destinations can be
minimised, saving time, by utilising digital communication capabilities.

Withtheoverallindustryembrace of technology, SriLankan Cargohas strengthened
interline collaborations and expanded trucking partnerships.

“This move is aimed at extending our reach to areas that might not be efficiently
served through direct operations. By leveraging distribution partners and extending

services beyond our traditional route network, we are poised to significantly enhance
our distribution capabilities,” Perera explained.

Opportunities on the horizon
Since the beginning of the pandemic, there has been asignificant surge ine-commerce
activity, evalving from a necessity during the pandemic to a lifestyle choice.

“Retail purchasing is shifting towards digital e-commerce platforms, and

=

“It is imperative to note that
all this data is readily available
and accessible at the user’s
fingertips”

effective logistics are crucial for timely and cost-efficient delivery of goods,” Perera
highlighted. “In terms of time efficiency, airfreight plays a pivotal role in minimising
delivery times.

"Simultaneously, the pharmaceutical sector has maintained a steady flow of
goods, meeting moderate demand levels."

There is also currently a notable increase in demand for cargo transportation from
the Far East to the West, covering Europe and the USA. This surge is largely a result
of the Red Sea crisis and congestion in maritime shipping due to container shortages.

“It is important to note that the duration of this heightened demand, whether it
will be short-term or medium-term, is yet to be determined,” Perera noted.

“Freight operators have been actively responding to this surge by deploying
additional capacity to fulfil the increased demands of customers, keeping them busy
during this period.

“Our primary concern is the anticipated surge in demand due to the Red Sea crisis,
which we view as an opportunity for airfreight services."

www.aircargoweek.com
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he Asia-Pacific (APAC) region has long been a driving force in the
air cargo industry, fuelled by robust economic growth, expanding
consumer markets, and the rise of e-commerce. However, the onset
of the Covid-19 pandemic brought unprecedented disruptions,
reshaping demand patterns and supply chains worldwide.

During the height of the pandemic, air cargo emerged as a lifeline
for essential goods, including medical supplies and perishable goods. This surge
in demand, coupled with the grounding of passenger flights, led to a capacity
crunch and soaring freight rates across the APAC region.

As economies gradually reopen and trade rebounds, the APAC air cargo
market is witnessing a shift in demand dynamics.

Addressing thisissue, Mark Sutch, Chief Commercial Officer of IndiGo Airlines,
explained that “the cargo business was an ancillary to the IndiGo airlines until
Covid-19 hit the globe, which created an opportunity for the carrier to shift its
focus to the mainstream cargo business.

"We identified top niche markets and developed them under our cargo
business plan. Although we are at the beginning of the journey, we are
determined to develop it as the core business pillar of IndiGo."

Capacity challenges

Despite the rebound in demand, capacity constraints continue to pose
challenges for the APAC air cargo market. The prolonged grounding of passenger
flights, which typically carry a significant portion of air cargo in the belly hold,
has resulted in a persistent shortfall in available capacity.

From the Indian market perspective, Sutch said: "It is an exciting market to
be in and has a tremendous potential, however, it needs few things.

"Despite China +1 and Make In India initiatives of the Indian government, India
is well behind in cross-border shipments. Although the domestic e-commerce
market in India is booming, it's still lacking behind China, where the cumulative
daily e-commerce cargo movement exceeds 10,000 tonnes.

“"Furthermore, another exceptional model is Hong Kong, and India can certainly
take some notes in beating capacity constraints and boosting cargo volumes.

"Owing to this analysis, India still has a long way to go. It certainly takes
advantage of the belly cargo and shall continue, as Indian operators have a
cumulative 150 aircraft orders.

“IndiGo alone moves 350,000 metric tonnes of cargo each year and has a
prime opportunity in the pharma and perishables cargo movement. With the new
aircraft orders, India can certainly add a huge capacity to the market and shall
boost its cargo movement.”

While dedicated freighter aircraft have helped mitigate some of these

capacity constraints, they alone cannot meet the growing demand for air
cargo services. Airlines have been exploring innovative solutions to maximise
cargo capacity, including the deployment of passenger aircraft for cargo-only
operations and the conversion of passenger aircraft into temporary freighters.

Adding to the topic, Vivian Lau, Chair & Group Chief Executive, Pacific Air
Holdings Limited stated that, “Intensity of the focus is to move goods around
the globe is prominent.

“Starting in Hong Kong, the carrier made its prime focus on Vietnam with all
hands-on deck and made a fruitful journey from that strategic point.

“It is indeed surprising to understand the supply chain of e-commerce and
how air cargo has made its dominance in this particular sector of the industry."

However, these measures have their limitations, and the industry is facing
pressure to find sustainable, long-term solutions to address the capacity
crunch. Investment in infrastructure, fleet expansion, and collaboration among
stakeholders will be crucial in meeting the evolving needs of the APAC market.

Kenneth Chan, Head of Strategy and Business Development at Malaysian
Airlines Cargo added: "Although Malaysian Airlines is majarity known as the
passenger carrier, we have been making strategic restructuring efforts to fit
the growing opportunity.

“We currently have Airbus A330 P2Fs deployed across our cargo network and
trying to rebalance the cargo flown with the tapped opportunity. We are excited
about strategic partnerships within the region as Kuala Lumpur Cargo accounts
for 50% of transit cargo connecting across the Southeast Asia region.”

New normal
In response to the challenges posed by the pandemic, stakehalders in the APAC
air cargo market have demonstrated resilience and adaptability. Airlines, freight
forwarders, airports, and regulatory authorities have collaborated closely to
ensure the efficient movement of goods while prioritising safety.

Technological advancements have also played a crucial role in streamlining
operations and enhancing efficiency in the air cargo industry. Digital platforms,
data analytics and automation technologies have enabled stakeholders
to optimise routes, manage inventory, and track shipments in real time,
contributing to greater transparency and agility in the supply chain.

Addressing this, Robert Zhang, Commercial Director at SF Airlines, outlined:
“"Cross-baorder e-commerce was a game changer, and it will remain the same
over the coming decade.

“In 2023, cross-border e-commerce capped at US$50 Billion, spanning
across all continents. To tap this extraordinary potential, it is mandatory to
have a strategic fleet expansion plan and target to meet the demands.”

www.aircargoweek.com
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RRE
DHL Global Forwarding

2024 FERETIERELT]

#Bh75: Air France KLM Martinair Cargo
#32E: Bénédicte Duval, PR X &2 E,
Air France KLM Martinair Cargo.

JREFIETF: DHL Global Fowarding, DSV, Eagle
Air Agencies, Geadis, Kerry Logistics, Kuehne
+ Nagel, Scan Global Logistics.

2024FEMTHIGHERNE
HBh75: Awery Aviation Software

HREEE: Vitaly Smilianets, BIIA A FEEE
HMITE & Tristan Koch, CCO, Awery Aviation
Software.

TRFFIEF: Air Logistics Group, ATC Aviation
ECS Group, Euro Cargo Aviation, Fly Us,
Global GSA Group, Network Airline Services.

RRE
Qatar Airways Cargo

2024 FEMETHE EHN{R HERNR
EXEN75: NAV AERO

MERE: Jerry Qian, WAX B & REE
TRFFIEZF: Air France KLM Martinair Cargo,
cargo.one, CargoAi, ECS Group, Ethiopian Cargo
& Logistics Services, Qatar Airways Cargo,
Saudia Cargo.

RRE
Swissport

2024 FEMERIENE

Bh75: Hong Kong International Airport
A2 Irene Lau, General Manager, f1=
WI(E ) 52T, Hong Kong International
Airport.

JRERETF: Aviapartner, dnata, HACTL

Hong Kong Air Cargo Terminals Ltd, Menzies

Aviation, PACTL, Swissport, WFS (SATS Group).

RRE
Qatar Airways Cargo

2024 FEMELTBUEF X IFR

BN 75: Brussels Airport

PMEZE: Dimitri Bettoni, 571z &, Brussels
Airport Company.

JRERIETF: ECS Group, Ethiopian Cargo &
Logistics Services, Logimark International,
Qatar Airways Cargo, Saudia Cargo, Sri Lankan
Cargo, Webcargo.

RRE
Qatar Airways Cargo

2024F B R EHIEMELE]

B/ 75 Euro Cargo Aviation

22 Hubert van der Laaken,
BEfEHATE, Euro Cargo Aviation.
REEIEF: Air France KLM Martinair Cargo
Cathay Cargo, Challenge Group, Ethiopian
Cargo & Logistics Services, Latam Cargo
Qatar Airways Cargo, Saudia Cargo,

Sri Lankan Cargo, Turkish Cargo, United Cargo.

RRE
Air Charter Service

2024FEMZ R ENEZLAN
E5Bh75: HACTL

A& Wilson Kwong, BFEHATE,
HACTL.

JRFFIETF: ACA International, Air Charter
Service, Air Partner, Chapman Freeborn.

RRE
Qatar Airways Cargo

2024F A= T AR 3

#8175 Cologne Bonn Airport

22 : Andrea Geslao, &% 422, Cargo,
Cologne Bonn Airport.

JRERIETE: cargo.one, ECS Group, Ethiopian
Cargo & Logistics Services, Qatar Airways
Cargo, Saudia Cargo, United Cargo, Webcargo.

www.aircargoweek.com

D
RRE

Viracopos International Airport

2024F REWIF

Bh75: World ACD

ME2E: Ken de Witt Hamer, BEHITE,
World ACD.

JRFFIETF: Brussels Airport, Cologne Bonn
Airport, Dallas/Fort Worth International
Airport, Hong Kong International Airport,
Singapore Changi Airport, Vienna International
Airport, Viracopos International Airport.

REE
Webcargo

2024 FEMELBUASBIRARR
#Bf175: United Cargo

M2 Lawrence Chee, 158 S5 — Asia
Pacific, United Cargo.

TREIETF: Awery, cargo.one, CargoAi,
CargoTech, Nallian, Rotate Group, Webcargo.




KEEPING
YOU
AND
YOUR
PHARMA
COOL

]

/\‘\
!

%

. «
RN

A
5%

With our premium pharma service and its advanced end-to-end
cold chain solution, you can rest assured that your pharmaceutical
shipment is at the right temperature from departure to arrival, and at
every step in between. Visit afklcargo.com for more information.

AIRFRANCE # KLM
(/IMartinair (@:\>(€ n)

HERE TO CONNECT



06

FHFE

SENER, TRROMTHYIRLER T AR
1B, E DKM HRZREAIEIN, IMZF0EER
1 SMNEREE, Tzt XEREBlE R, B
Kms, BFE%SE. BIRRSMHEEEEIEM, XL
FHEH T IR MK 2 EMT R EFROGEARE., DTS
EE Extrans GlobalfiiITAMEX, MEZASINRSZAS, 18
SBABEZI TS,

TAMEXINREIM=HES RS EMAIE (GSSA) TS
KBS, ALER THREAREREFENEREX—
SRS, BT B TAMEX, Extrans Global ST NF
MNEFREFEEEMNRS, BRNFEMNKRANR, ek
FETIZFAIHEAL,

ZREPWEEE., "TAMERABSSREISEANVIN Tamii,

BE, BIPEXME S TEmIERE. TAMEXE DT
BIIHEN. SHNRSHRENCIFNHRA S RIINES
&, BEFBENNRIEME. UEFPAF O ENSRESIE
R R, HNBEEOERZINZSPERAE.

“BMISTAMEXHERINMETAMERZ—R BB UTE
BRABAGCSSANE], WEBREK, ABINMNEIEFRTE
E A I0F58 ARAINEE, 1 17EGSSATUF AT W AR5 HA]
B ERN, BATBERNNE BN TAMEXNH G
FRLTH, ”

iz

TR HEBUAENH A B AN CELR W STE
R T ARENME. ARE MR, MMLaiz TR E L)
T R . GSSAMMLE IR RIS FIE N 14558 A 5% S AL
WHE, BERON. NEEBNREMNNRKITR, B
RITEEE. BIFTAIAZ P A0, GSSAMH N A AT AB R ith B 5R
MBS, IUENIE, HEEIETHE LR RITIBK.

“Hh 25 BUR B4 T DAE T BR ) 3 L5 == 15 B AR e RO 3 A
T, MM ZIR, R ENCHEME, "Tam
KRR

S, BENTVIHENCSSARN AR EMET A BIE
75, WHEMZRIA R, WRIZ DD, AREBNCHLE,
MEABRE R T, BREADAIR RS, ”

BEFRGRIENE. SRR ANSENAFXR, FATE
RTHSBUASHX B IR, ANELH 7RSI
F.

REMZH[ZERF, EATHERWM=REGRS. BF
BSYRM A mIZ T RGN, Tt GSSATIZH RS
SRR, FEE W IRESH. EEMARZAIER
HEFHREMRER, BTAMEXZHF A IR IS ERS.
N BERABI SRS R FX AN M RRIT RS
EhIERAIGSSAR N Bt TB FIHIL,

EEEKTPRFINEND RIS, HRICR
MRAZE, MNMIMIEE, " Tam4A 425,

XERRFESECERMARIGIN., HAuBERUTAHi75)
DM, FEGCSSAMHN B IR & M H S N ST Xl AR AR
B,

TAMEXZDKEINERR BSEE, SHmMBX AR IEH
YA, REFRIRERA A TN XS BREL, (REETCERELM,

RERERE

TAMEXEE T i R HESENW S, BEEE
R —H T ARG SRR IR, @ EsEERNE
BIEMZ AT IRIBA, TAMEXE D T REZ SRR
MNEEMTNIIRERIREIERARA R,

AT THLXLE B R, TAMEXFA 2RI ZIMREMNR
TEINIE A EAESENHREE 2R RAEE, B
EFENERSTENL, TAMEXAZIEHANIE, NEEERIZ
XSRS GSSAIR R AL,

TamiBiEi: “TAMEX EERTIRIBEAMTHHNEFFK
HITRR, BRIEM. CIFRRA S =S MRSHES L,

BATEEREFTEUEITR, AENNEENFIRER
EHRR S ZMUMMNERE R, ILEF B iz 1]
gL, ”

www.aircargoweek.com
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Let's take care of
your freighters!

With close to 80,000 tons of cargo in
2023, a rapidly expanding freighter network
and a go-to reputation for cargo charters,
Billund Airport is offering unique opportuni-
ties as a cargo gateway to and from
Northern part of Europe.

Kaspar A. Nissen = Y' §
Market & Route
Development Manager

Visit BLL Cargo website: . .
bl Billund Airport

www.bll.dk/cargo
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WITH WHAT IS GOING ON IN AT, Wk IVE R SR EE NIV IR. B, AEH
THE AIRFREIGHT INDUSTRY? BB et et e ot D

T B A E A S B — 5 I T REROIE ),
ST ETER N ASE SENEE,

Astral AviationfIEfE 1T E Sanjeev Gadhias® 15 “Astral
AviationFIB767F L R TI A X A BFISET EALIR

. EEiE. TAME S EMYER40%,

FO”QW Air Cargo Week B B N E SIS B Astral A BEEAT A,
on LinkedIn for the MR T AR A T RS B,

latest news and trends

Birmiis
Astral Aviationf98 R I AKX I FRZRFIFEMNROFIE T
17, IRIEENBEFESRCEGEFNIRNFEHMITAS.
EE767FRIA MBI E40-500E 7 8], 2R REayIE
BRI, ERXNRBARARNAstralm R T RZEME,
Gadhialit: “Astral AviationitXI|#EB767-300F A, M
2024F 7B MEAZEFNLHNETETE M, X
HRHREZEIENNT ERERTIETIE A, "

LFiass

Astralfiz=5 TN ZERMZ=AE], 5312 mAN. EZRM=.
IMFRCHEE M= TRIZ SRR, MOTES TR
(@useEE SN LR YENESEvilbarr 8

Linked [

www.aircargoweek.com
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“f£ 2021 F£ZE 2022 FHHE,
AR MXAHOE Covid-19
SHAMERmESRO (LEZ
EEPEIEO) 2B T
(KK, 1 2021 F£ZE 2022
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RENE",

S EA2 DB, Astral AviationfE Il A A9\l 31843
1$30%, M2025F a5 Rl REIE<15%,

“TFE2021FEZFE2022F AR, T AHXAIEOECovid-195
HHERMRETOD (LEEREFENLEDO) 2G4 T &KX
3, M2021FEFE2022F 8, WAMXMEOB TEERE,”
GadhiaBZ1hii,

(f&'ﬂﬁﬁﬁﬁﬁﬂ'ﬂﬁﬁ?ﬁﬁﬁﬁ

B 1999 FRSZLKR, PACTL SfERMAMIE 25 FHFEEL
WER, ELENBREMENRERERS. Ba, ]
REWERIIZFAEIE 70 R + MEATUK 200 R + &
ERE, ASEEMIERER S, 50, FEIRERERIE
{BfRSS. PACTL IERZRILIZ (PVG)IEE 3 Mzl RIS
(SHA) 175 2 M Rizuh, HEREN (NTG) &REERE
4, PACTL /S4BT 2016 EFHAIEE, NHEERKSE
IATA CEIV A MIERFRAIENL, PACTL EIEE R YIRS
OF 2020 EFFREE, REBEEEMIN—ERS, 8K
ATRME 20 SRR,

MTHRES(ER, 558 https://www.pactl.com.cn

www.aircargoweek.com
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